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HAT) 2% J8 X

Z1“Application of Geospatial Big Data in Tourism Research” CJEJFHI 7 HTHIEE 5 ] X #5
M) for Applied Spatial Analysis and Policy (SSCI)

Zfl/“Technological Revolution, Digital Economy and Tourism Economics” (F#RE 7. HF4555
JRUFEEDF ) for Tourism Economics (SSCI)

L1 &% “Tourism and Coronavirus” (JEHF-5H B ) for Annals of Tourism Research (SSCI)

Zf1/“Spatial Economics and Tourism Development” ( 5/H]22 0% Z- 5k IF AL HE)D for Tourism
Economics (SSCI)

Z11/“Big Data and Tourism Planning” (X H#5Hehi# %)) for Journal of Information
Technology & Tourism (SSCI)

HHmE
Tourism Management (SSCI, 2022- ; /7= %4Senior Editor 2026-)
Annals of Tourism Research (SSCI, 2018-; /7] 7-%iAssociate Editor)
International Journal of Hospitality Management (SSCI, 2020-; /£ 4-4§Coordinating Editor)
Journal of Travel Research (SSCI, 2016- ; 20174, 20214 L{ 2024 F 7 £ 162 X 1FEZS )
AT (CSSCIL, 2025-)
International Journal of Contemporary Hospitality Management (SSCI, 2024-,)
Journal of Hospitality & Tourism Research (SSCI, 2021- )
Journal of Travel & Tourism Marketing (SSCI, 2021-)
Journal of Destination Marketing & Management (SSCI, 2023- )
Tourism Economics (SSCI, 2017- )
Journal of Information Technology & Tourism (SSCI, 2017- )
Annals of Tourism Research Empirical Insights (2020-)
Journal of Hospitality and Tourism Insights (2017-)
Journal of China Tourism Research (2021-)
Tourism Review International (2015-)
International Journal of Tourism Policy (2020- )
Journal of Smart Tourism (2021-)
Economic Thought and Practice (2021-)
HTEA HRA
Nature Human Behaviour (SCIE, 2024 - )
Scandinavian Journal of Hospitality and Tourism (SSCI, 2023- )
The Professional Geographer (SSCI, 2023- )
Annals of GIS (2023- )
Journal of Behavioral Finance (SSCI, 2023- )
Journal of Business Ethics (SSCI, 2023-)
Managerial and Decision Economics (SSCI, 2022-)
Scientific Reports (SCIE, 2022- )
Ethnicities (SSCI, 2022- )
Quality & Quantity (SSCI, 2021-)
Regional Studies (SSCI, 2021- )
Journal of Air Transport Management (SSCI, 2021- )
Research in International Business and Finance (SSCI, 2021- )
International Migration Review (SSCI, 2021- )
Travel Behaviour and Society (SSCI, 2021-)
Journal of Smart Tourism (2021-)
Journal of the Association for Information Science and Technology (SSCI, 2020- )
Decision Support System (SSCI, 2020- )
Australian Economic Papers (SSCI, 2020- )
European Research on Management and Business Economics (SSCI, 2020- )
Journal of Hospitality and Tourism Management (SSCI, 2020- )
Journal of Sport Management (SSCI, 2020- )
Economic Modelling (SSCI, 2020- )
European Management Review (SSCI, 2020- )
Journal of Hospitality, Leisure, Sport & Tourism Education (SSCI, 2020- )
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SAGE Open (SSCI, 2019- )

Emerging Markets Finance and Trade (SSCI, 2019- )
International Journal of Tourism Research (SSCI, 2019-)
Journal of Hospitality Marketing & Management (SSCI, 2019- )
Journal of Retailing and Consumer Services (SSCI, 2019- )
Papers in Regional Science (SSCI, 2019- )

Sustainability (SSCI, 2019- )

Transactions on Internet Technology (SCI-E, 2019- )

Anatolia (2018-)

Applied Geography (SSCI 2018-)

Cities (SSCI 2018-)

Journal of Business Research (SSCI, 2018-)

Journal of Leisure Research (SSCI, 2018- )

Journal of Information Technology & Tourism (SSCI, 2018- )
Regional Science and Urban Economics (SSCI, 2018- )
Transportmetrica A (SSCI, 2018- )

World Trade Review (SSCI, 2018- )

Cornell Hospitality Quarterly (SSCI, 2017- )

Journal of Hospitality and Tourism Insights (2017-; 20204E/% Literati Award {1 7 # g A %)
Socio-Economic Planning Sciences (SSCI, 2017- )

Tourism Planning & Development (2017- )

Applied Spatial Analysis and Policy (SSCI, 2016- )
International Journal of Contemporary Hospitality Management (SSCI, 2016- )
Asia Pacific Management Review (SSCI, 2015-)

Journal of Cultural Heritage (SSCI, 2015-)

Journal of Marketing for Higher Education (2015- )

Journal of Sustainable Tourism (SSCI 2015- )

Tourism Economics (SSCI, 2015-)

Tourism Review International (2015- )

Journal of Destination Marketing & Management (SSCI, 2014- )
Journal of Travel & Tourism Marketing (SSCI, 2014- )

Urban Studies (SSCI 2014- )

Current Issues in Tourism (SSCI, 2013- )

Electronic Markets (SSCI, 2013-)

Habitat International (SSCI, 2013- )

Journal of Travel Research (SSCI, 2013- )

Tourism Analysis (2013- )

Annals of Tourism Research (SSCI, 2012- )

Asia Pacific Journal of Tourism Research (SSCI, 2012-)
International Journal of Hospitality Management (SSCI, 2012-)
Tourism Management (SSCI, 2012- )

Tourism Geographies (SSCI, 2011-)

Journal of China Tourism Research (2010-)

JENFFFY (2008-)
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M % D 0T 2L [ R 2 5 R PPt

KBTI

PCRIL (+ A LG F )

1.

10.

11.

12.

13.

Nam, Y.* and Yang, Y. (forthcoming). Hotel performance under extreme weather: A contingency perspective
on organizational resilience (H2 ¥ KA, NG Si5L © HEAFIPERIALAERL ). Journal of Sustainable
Tourism, doi: 10.1080/09669582.2026.2614549 (SSCI, 5 A1~ 9)

Lee, E., and Yang, Y. (forthcoming). In sync, in satisfaction: Experience congruence effects (25—,
OB R o KB — Bt &N OBF 9% ). Journal of Travel & Tourism Marketing doi:
10.1080/10548408.2025.2608001(SSCI, 521 [A - 7.2)

Cheng, Y*., Wei, Y., Liang, S., and Yang, Y. (forthcoming). Jetlagged and overlooked: How social jetlag
shapes the perceived helpfulness of tourist reviews? (I %2 2 W 54 2RI AT A28 I 22 Wfar 2 i i
PRI AT &A1 2). Asia Pacific Journal of Tourism Research. doi: 10.1080/10941665.2025.2584584
(SSCL, 521N+ 5)

Liu, F., Guo, Z., Xie, Z., Chen, D., and Yang, Y. (forthcoming). Unpacking innovation incentives in rural
tourism: A simulation of policy impacts and regional heterogeneity (f# 47 2 kI fikilF G 5T mh « BokEm 5
[X ek 5 5 1 [ #5481). Journal of Travel Research. 10.1177/00472875251410562 (SSCI, 520 (A1~ 8.9)

Zhang, H. and Yang, Y. (forthcoming). Tourism shocks and gender unemployment dynamics: Unraveling the
gender gap in Macau’s labor market (SR Iy 51 MV © #750817] 55 80 0 i o vE ol 2= ).
Tourism Economics. doi: 10.1177/13548166251348539 (SSCI, 521N - 4.4)

Zhang, 7., Yang, Y., Wang, X., Wang, C., and Zhang, Z. (2026). How does the number of attribute ratings
affect a product’s overall rating? Evidence from TripAdvisor (J& P75 20 e A ] 520 2= i s AR PE 20 2
T TripAdvisor £ [ SZUERT). Information & Management, 63, 104275 (SSCI, 521 A 8.2)

Zhang, X., Huang, X., Yang, Y., and Liu, W. (2026). Past stays and future standards: How customer-mediated
knowledge transfer enhances service quality (O 71 Af1 5 AKERUE @ 2 A ENREE R Anfal B2 THIR S5
Jii ). Tourism Management, 113, 105341 (SSCI, 521 [N 1~ 12.7)

Zhou, B., Li, Z., and Yang, Y. (2026). Together through thick and thin: How does the survival of neighboring
restaurants matter? ([i] T 25 0 AR 2T A= AR L XS 4278 B3 52 ). International Journal of
Hospitality Management, 133, 104461 (SSCI, 521X 1~ 11.7)

Zhan, X., Zhang, X., Yang, Y., and Guo, Y. (2026). Customer gratitude and employee work behaviors (i
JECHON B2 T TAEAT NI 520R). Tourism Management, 112, 105266 (SSCI, 521 [N 1~ 12.7)

Yang, L., Yang, Y., Huang, X., and Yan, K. (2026). From words to growth: Unveiling government attention to
tourism from natural language processing (M S FFIHIHK—IE T [ AR TE 5 AL B R BUR O IRV 9%
{15). Tourism Management, 112, 105264 (SSCI, 521K 1~ 12.7)

Hu, H., Liu, D*., and Yang, Y. (2025). Can regional revitalization policies boost tourism development in
underdeveloped areas? Evidence from China's Revolutionary Base Areas ([X I8 R4 ECK BE(EHE K R kB
DX Jife s A Jpe e 2 FF- o [ A A 2 [X A SEAERTE 72). Tourism Economics, 31(8), 1551-1571. (SSCI, 52 A
1 4.4)

Yang, Y., Fu, X., and Lin, B. (2025). Does participation in domestic and international tourism activities affect
life happiness? Evidence from the U.S. counties (25 5 A A B RS 2122 2 Wi A= 105 <2 i g 2 FE
5 [ EL O 11 SZUE 49 4). Tourism Economics, 31(7), 1329-1349. (SSCI, 521 [ 1~ 4.4)

Yang, Y., Ma, S., and Kirilenko, A. (2025). What destination videos can better engage viewers? Video analytics
of destination marketing organizations’ social media posts (o] Ff H (Y ARAAE ST AF-Ha 5 DI AR 2 H )i
B A e ARG (A8 25 HT). Journal of Travel & Tourism Marketing, 42(9), 1204-1219 (SSCI, £
Wi [N~ 7.2)
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22.
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24.

25.

26.

27.

28.
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Tian, F., Wang, Z*., Yang, Y., and Mao, Z. (2025). How market structure and market power shape hotel price
discrimination — Evidence from big data (113745445 37 77 i sl 8358 04 15 0 16 15— KB
HJAEE). Tourism Economics, 31(7), 1502-1521 (SSCI, 521 A1~ 4.4)

Nam, Y*. and Yang, Y. (2025). Cognitive inconsistency in travel risk perception: A behavioral economics
perspective (JR1T RS N AT E N ENAS— B0 0 1T NETF 40 F4). Journal of Hospitality & Tourism
Research, 49(7), 1303-1316 (SSCI, 521 A - 4.2)

Tian, F., Wen, Z., and Yang, Y. (2025). Spatial spillovers in tourism performance (fik{i# £ 1) 22 ] ¥ H
%5). Annals of Tourism Research, 114, 104005 (/42 f@i#). (SSCI, 52 M 1 7.8)

Yang, Y. and Wen, Z*. (2025). Weathering the pandemic storm: Inter-organizational imitation and hotel
survival (P e R - AL 516 4 47). Tourism Economics, 31(5), 884-910 (SSCI, 52 Al -f-
4.4)

Nam, Y*. and Yang, Y. (2025). Understanding when risk matters: A meta-analysis of the risk perception-travel
intention relationship (B RS (T ISEC (1T + XURS: J 1 55 Ji i o JE SRV 6 73 #7). Journal of Travel &
Tourism Marketing, 42(6), 911-925 (SSCIL, 52 [N - 7.2)

Ma, S., Gu, R, Liang, S., & Yang, Y. (2025). Agent or merchant? Unpacking hotel-OTA selling formats with
differential games (I B IE & BL R B2 2 HH 2o 19 9% 3 B 74 15 -OTA 45 5 45 X)), Tourism
Management, 111, 105223 (SSCI, 51 [N 1~ 12.7)

Zhang, H., Xia, X., Wang, S, Xu, C., Li, Y., and Yang, Y. (2025). Spatial dynamics and economic impacts of
sharing accommodations on urban housing and hotel markets (5= (7 X3k i (32 5 R L T3 22 6] 3))
B H5Z P52 ). Journal of Destination Marketing & Management, 37, 101023 (SSCI, 51 X1~ 8.4)

Bingodl, S. and Yang, Y. (2025) Integrating smart technologies and artificial intelligence to build smart tourism
destination ecosystems: A model for smart destination management (3¢ &+ S HEF AR 5 A T F BEM) R iR
W AR50 © AR A A SR, Tourism Management Perspectives, 58, 101380 (SSCI, 5211
187)

So, K., Yang, Y., and Li, R. (2025). Fifteen years of research on customer loyalty formation: A meta-analytic
structural equation model (B HAUE 2BV | FLAERIESE © D0/ M58 5 FEREY). Comell Hospitality
Quarterly, 66(2), 253-272 (SSCI, 52K T~ 3.4)

Liu, J., Li, X*,, Yang, Y., Tan, Y., Geng, T., and Wang, S. (2025). Short- and long-term prediction and
determinant analysis of tourism flow networks: A novel steady-state Markov chain method (/i€ /5t X £ 1 i
W5 K i K g o N 36 0 B — ol ) A2 2S5 /- nf L BE 7 15). Tourism Management, 109,
105139 (SSCI, 521~ - 12.7)

Zhang, X., Zhang, X., Liang, S., Yang, Y. and Law, R. (2025). Why restaurant survives? A perspective of
word-of-mouth dispersion (/T 4= fFHLHIAHSE © 3 T 1 WAL 59 B0 74). Tourism Management, 109,
105132 (SSCI, 5ZM A - 12.7)

Zhao, Z., Fu, C., Chen, M-H., and Yang, Y. (2025). Curiosity and hotel revenue management challenges:
Dynamics of opaque and low-end products (& 450515 KR PR © A332 W5 (K50 Al a2 pL
fill). Annals of Tourism Research, 111, 103895 (SSCI, 521X |- 7.8)

Ma, ], Liang, S., and Yang, Y. (2025). Does tourism growth influence destination residents’ welfare in China?
The mediating effect of cuisine diversity (JRIF#H 20 = H vt s Bosnk g 2 56 £ 2 FErEng b ik
J%). Journal of Hospitality & Tourism Research, 49(1), 117-131 (SSCI, 521 [N 1~ 4.2)

Liang, S., Wu, D., Li, Z., Yang, Y., Xu, H., and Yin, D (2024). The paradox of positivity: How overly positive
responses by hosts can backfire on peer-to-peer rental platforms (FRARMENIF © 5 ik TR 0] 87 4n
] 7EXF 45 R BT A3 77 4 SRR, Journal of Travel Research, 64(5), 1085-1099. (SSCI, 521 [N T~ 8.9)

Liu-Lastres, B., Yang, Y. and Zhang, C. (2024). Optimal-fit model of risk perception and travel-related
behaviors during a global pandemic (4> 3K AL 1 7 J01 [A] RGBS J& 6145 iR I AH 51 7 910 S P i A ASE 1Y),
Journal of Destination Marketing & Management, 34, 100958 (SSCI, 521 X1~ 8.4)
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32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.
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Tian, F., Fu, S, Yang, Y., Wang, Z., and Liu, D. (2024) Understanding nostalgia in historical and cultural
districts: What can we learn from documentaries? (FEfi# [ 52 SCALEIXHOPRIH © FATTRE N LD 35 Frvh 222
fI4 ?'). Tourism Management Perspectives, 54, 101302 (SSCL, 521 A1~ 8.7)

Lim, S.*, Ok, M., and Yang, Y. (2024). A meta-analytic investigation of innovation predictors in tourism and
hospitality organizations (/i1 5 145 24 Z3 BT FUI A 36 (19 ¢ 73 UM 9E). Tourism Management, 105,
104965 (SSCI, 521 A1 12.7)

Tang, W., Zhang, T., and Yang, Y. (2024). Does offline activity matter? Understanding community attachment
to virtual travel communities (£& %)) o 205 2 B S AU L X ik X &K Z). Journal of Hospitality
and Tourism Technology, 15(2), 271-284 (SSCI, 521 [N~ 4.7)

Cao, X*., Zhang, H., Wang, M., Zhang, L., Xiao, X., and Yang, Y. (2024) Stay or travel? Spatial heterogeneity
impact of air pollution on travel intention (& ZCib A& HIUF? 2505 Gt licife o Ja i 2 (8] 7 J5g 1 52 1)
Current Issues in Tourism, 27(7), 1064-1077 (SSCI, 521 [A-f- 8)

Yang, Y., Lin, M., and Vincent, M. (2024). Do guests care more about hotel cleanliness during COVID-19?
Understanding factors associated with cleanliness importance of hotel guests (COVID-19 JJ]JE]& A # 5&0»
W4 5 35 v 1 2 B R 5 S A NI I M A S A %), International Journal of Contemporary
Hospitality Management, 36(1), 239-258 (SSCI, 5211 A+ 11.1)

Yang, Y., Li, H., and Roehl, W. (2024). COVID-19 pandemic and hotel property performance (COVID-19 ‘A
VAT 595 )k 43%). International Journal of Contemporary Hospitality Management, 36(1), 71-90 (SSCI,
ST 11.1)

Fu, T., Yang, Y., Zhang, H. and Mao, Z. (2023). Risk culture as a blessing in tourism development (JXU%; 31k
: IR FE I B 2%). Annals of Tourism Research. 103, 103682 (SSCIL, 521N - 13.2)

Yang, Y., Chen, X., Gao, S., Li, Z., Zhang, Z., and Zhao, B. (2023). Embracing geospatial analytical
technologies in tourism studies (JIF#HFZE oL 22 (5] 73BT AR). Journal of Information Technology
& Tourism. 25(2), 137-150 (SSCIL, 521 A1~ 9.3)

Zhang, Z., Yang, Y., Yang, S*., and Zhang, Z. (2023). Can bike-sharing availability improve tourist
satisfaction? Evidence in Chicago (35251221 w] HITE EFE Tl &0 KL NG 2 2 IR UESE). Tourism
Management Perspectives. 48, 101164 (SSCI, 520 [H - 8.7)

Mao, Z., Yang, Y., and Zhou, J. (2023). Are GreenLeaders also performance leaders? An econometric analysis
of TripAdvisor hotel certification of GreenLeaders (45 (04515 % 1 /& G730 401 F & 1Y 2 TripAdvisor £k (040
KGR 20552470 HT). Journal of Sustainable Tourism, 31(9), 2150-2172 (SSCI, 521X 1~ 9)

Li, L., Chen, X., Zhang, L., Li, Q., Yang, Y., and Chen, J. (2023). Space-time tourist flow patterns in
community-based tourism: An application of the empirical orthogonal function to Wi-Fi data (jil: X fic i -1t
I 22 AR 0 e B Wi-Fi #ds b N2 JT). Current Issues in Tourism, 26(18), 3004-3022
(SSCI, 5 [N-§- 8)

Jiang, Y., Zhang, H., Cao, X., Wei, G. and Yang, Y. (2023). How to better incorporate geographic variation in
Airbnb price modeling (A1 7E Airbnb /4% HEAR - U iF gl A FEAR 7). Tourism Economics. 29(5),
1181-1203 (SSCI, 521 A - 4.4)

Yang, Y., Jiang, L., and Wang, Y. (2023). Why do hotels go green? Understanding TripAdvisor GreenLeaders
participation ()5 A {r 7 [ ¢ €0 2 PR TripAdvisor £k (441 F %% )2 5). International Journal of
Contemporary Hospitality Management. 35(5), 1670-1690 (SSCI, 5ZM[A 1~ 11.1)

Zhang, H., and Yang, Y. (2023). Is tourism growth able to shrink economic inequalities? A DSGE analysis (
JRIEH KRR 48 N TN 2 DSGE 7 #T). Annals of Tourism Research Empirical Insights, 4(1),
100089. (SSCI)

Yang, Y., Zhang, L., Wu, L. and Li, Z. (2023). Does distance still matter? Moderating effects of distance
measures on the relationship between pandemic severity and bilateral tourism demand ([ 51/ #4 5t 4205 2
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45.

46.

47.

48.

49.

50.

S1.

52.

53.

54.

55.

56.

57.
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S St i T R g A Jife e o SR 9% SRR IR 15 %% B). Journal of Travel Research, 62(3), 610-625
(SSCL, 51 [N - 8.9)

Zhan, X., Guo, Y., Yang, Y., Li, Z., and Li, X. (2023). Why can customer incivility be contagious in the service
context? A resource scarcity perspective (fu[JB & AN LT AE MR 5515 55 v AT A5 bt 2 SR il R
). International Journal of Hospitality Management, 109, 103418 (SSCIL, 51 X -1~ 11.7)

Zhang, X., Zhang, X. *, Liang, S., Yang, Y., and Law, R. (2023). Infusing new insights: How do review novelty
and inconsistency shape the usefulness of online travel reviews? (7 AHT L7 @ YRS HTBE 58—
(] W3 AR 2R iR PP Y9 45 HIE ). Tourism Management. 96, 104703 (SSCI, 521 A1~ 12.7)

Zhang, D., Wang, Q*., and Yang, Y. (2023). Cure-all or curse? A meta-regression on the effect of tourism
development on poverty alleviation (R J}D 245307 1H 5T 2 BRI & I X 538 &R o6 [21H). Tourism
Management. 94, 104650 (SSCI, 521 A -f- 12.7)

Zhao, P*., Duan, B., Zhang, Y., Yang, Y., Zhang, W., Fan, L., and Liu, Y. (2022). A comparison of the early
impact of government restriction and risk perception on tourist attraction demand during the COVID-19
pandemic (COVID-19 it £ 7 307 8] I B T 55 XU e noae s5e X5 Sk i 70152 el HE ). Asia Pacific
Journal of Tourism Research. 27(12), 1286-1303 (SSCI, 521 X -f- 5)

Yang, Y. and Jiang, L. (2022). Who uses travel websites? A comparison of demand across websites (HE{ ]
JRUEER 3k 2 s il o 2K LE). Journal of Smart Tourism. 2(3), 31-38.

Yang, Y., Mao, Z, and Wen, Z. (2022). Pandemic severity, policy stringency, and tourism performance: A
global analysis (B£17 ™ EHAERL . BOR ™ AVE S IRIESTRL @ 428K7)HT). Journal of Travel Research. 61(8),
1928-1946 (SSCI, 521X ¥~ 8.9)

Yang, Y., Wang, C., and Xu, H. (2022). Challenge or chance? Understanding the impact of anti-corruption
campaign on China’s hotel industry ($k&&IEIE ML 2 R S 32 20565 vf )5 ) 52 1), Tourism
Economics. 28(6), 1566-1588 (SSCI, 521 [ 1~ 4.4)

Yang, Y., Garcia, M. N., Viglia, G., and Nicolau, J. L. (2022). Competitors or complements: A meta-analysis
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“Tourism Experience and Human Well-being” Gigii#&de 5 N PEKY (EESS) .
2025 FEFRE R T RS (ICCS) , 202547 H 26 H.

2. “Geo-located big data and sport tourism”  (HBELE M KEHE S F K HEEL: B=EEE
R ERIEBER TR EEFR RIS, 2025F 6 H 6 H.

3. “Review of research in tourism economics” iRIFEFF I i sid) HEHEPH: H_)/ErILEE
WiIE. 20244£7 7 21 He. .

4. “Data-driven smart tourism” (4 IRa) (R &y FEBA: BNUETRSXTREX AR
SR 2024 47 H 14 H.

5. “Big data analysis in tourism” (iRiFH I KEHE 1) PESEARF: ENETRESETREHR
X ATREEEMRWF & . 2024 4E 7 F 12 H.

6. “Tourism Management in the Digital Era” CBFRMARRFRGEFE ) FEME (ELz5) « HE
BHAT S ERRFE . 20234 12 H 16 H.

7. “How to craft a journal article?” (F/K-FHITIHASCHRS 5% HERH: HEZELRiHE
BRSES. 20234F7 H 14 H.

8. “Paradigm and tools of tourism economics” (iRIFZHF#HE AT TR fELR: FE=)F+ Hight
ZUFFWIR. 202249 H 24 H.

9. “COVID & relevance of research in the tourism industry”  CGH7 a8 Jiti 28 e A 78 A 51D 7R
£%: F—J& NETTRA &) 2021 41 H 21 H.

10.  “Monitoring and analyzing the impact of COVID-19 on global tourism: a COVID19tourism index” (i
537 3 il 28 B 1 R A BRI KI5 SR e I 28 I IR TR A0 VESRA IRT B P
HRAEFFRE FELR) « “WshEsZR H rH”, 2020 4 11 A 26 H.

11.  “Spillover Analysis of Tourist Flows” CiiiFifiia th 781 HE=FE: E1+/EERRiFeE.
20154 5 21 H.
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1. “From Keywords to Journeys: Predicting Global Travel Interests” (M ICEEIR B RITEI: T
SRRIRAT MG NATHERE S, 20254 TTRA SEEEFAW. 202546 A 25 H.

2. “Tourism Geography in a New Era” “JriCHiRIFHIE” 72 FfE, BB EMFEEE
FHHT 4. 20234 12 A 17 H.

3. “Soccer World Cup 2026 in the Mid-Atlantic Region” 2026 - FEAR7E A1 A PE v X R %8 7507
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2023 4E 6 H 13 H.

4, “Comments on APTA tourism recovery index” (Xf (KR ZWhE) HRiHFALE 7548 B PER)
FELETp: ARESNEEERE. 20224F9 H 22 H.

5. “Current trends in hospitality real estate” C V8)5 553 4 A& H ) EEES: EEMEAENES
BRI X 72058\ e =i EsEs. 202244 29 H.

6. “APEC project on index creation for COVID monitoring” (APEC 2T el i 48 M I €1 2 ¥

HIH) ELES: LB SEEFER. 202244 7 14 H.
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7. “Translational research: Inspiring industry innovations and empowering community development”
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FimidgL, 2021 4£3 A 19 H.
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M) ELRES: RERFER-TWHFHEE L O ERFREEF RS IF 0. 2020
F8H4H.

11. “The Future of Tourism Research in a Post-Pandemic World” (J5 5 ACRIFIT AR ) 1L
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12.  “COVID-19 & the Tourism/Hospitality Industry” B et i 8 15 Al i A8 k) FELRFE TP
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13.  “The Future of Tourism Research in a Post-Pandemic World” (f5 5 H LRt L Ak) &
L REYERER-WHRIPFEEFT T L. 20204E5 7 5 H.

14.  “Big Data in Tourism” Cigiif /AR FREEBPHFX: REMEZES AAGHELR. 2019 4F
4H6H.

15.  “Fresh Eyes on Innovation: Conversations About Innovative Tourism Research” (2137 #1HR 't
KT BUBTRIET IR0 REHD BXMNTRTE: TTRA 2018 F444. 20184 6 J 27 H.

16. “International Tourism” ([E PRk FEERAERIEMFRE: NFTGA-EFHESW. 2018 4 2
H 23 H.

17.  “A Discussion with Junior Faculty — Finding your First Job and Early Career Success” (5% HF#{
IR - FEMRI S — 0 TAEF RPN %)) RERAZERIMNFIR: 3 21 JEEEM
TR A EMBIES. 2016451 H 9 H.
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1. “Meta-Analysis in Tourism Economics”(online) (HRIFZG = IIT#r)  HBRRIFEL G h2
(IATE) #FFEHIT &5, 202549 H 16 H.

2. “Spatial Analytics” (A7) ARETBRSA2E7p IS TG ShkiEp R H RIE B % BEs
FMEFFEPR =P Hhits, 2025F 1 H2H.

3. “Geo-spatial analysis in tourism and hospitality” {55 6 5 Ry e BE 22 8] 781D )5 5 R
s KEE 7 BT 806 LAFEY;. STR SHARE HDAEEREFp, 2023 4510 /] 27 H.

4, “Secondary data collection and analysis in tourism and hospitality” 7 A1 )5 b ) — F- 5
SREEMZIHT) 2022 JHTM LRI T &. 20224 12 H 7 H.

5. “Financial management analysis and future outlook of the hospitality and tourism industry”

(online) G5 HRUALMM S EEH AT S AKEE) , DRALTZRFELRRERE,
202242 H 11 H.

6. “Machine learning and artificial intelligence in tourism and hospitality research” (i Jif# A1 i iff
FPRPLE S I MA LR BRI L AT <. 202241 H 26 H.

7. “How do Geography and COVID intersect?” (b FRAHT & fili 2 & W AHAS /) ? ) FELRETp-

TTRA. 20214 3 A 25 H.
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8. “Staying connected with your customers and mastering online review platforms” (5% F £{¢EE
ARWFRAELIRTE) ERES: RERAEEWHIEF G, 2020 4 11 A 18 H.

9. “Secondary data collection and analysis in tourism research.”  CHRJFHF 5T H 1 — TFH s KEE AN 43
M) fELRET: FERFEEELSEARVIGE. 202048 H 25 H.

10. “Staying relevant through COVID-19 — planning your social media presence” (1% I fm5
URAE: RIS BATE RO LS REREFEWIIEF L. 20204 8 F 19 H.

11.  “Spatial econometrics and STATA.” (ZF[HTFEZG =M STATA ) HHKE: HEEFFE
Bk, 2018 4F 7 H 10 H.

12.  “Big data and tourism and hospitality research” CKE#s 5 il A1 5L 75D JERE —4ME
B EEBEEEETWREIEIIBE. 20184 73 8 H.

13.  “Econometric and big data analytics in tourism research” (RUFHF 7T H (1T 28 5 24 AR B 43
M) TUEREAR: EEMRIRIR AR 2. 2018 4 6 /1 4 H.

14. "Location Advantage of Lodging Property: A Comparison Between Hotels and Airbnb Units in an
Urban Environment" ({EfEP XA ITHEIES Airbnb RAE LD PAEAFIEREEH
AR BRI T IR <. 20184 5 7 2 H.

15. “Do avatars matter? Investigating the influence of reviewer profile photos on perceived
helpfulness.” (kAR EZNG 2 AN N ZORFIE A X BTA F I I R2mD BRIy TRt
Wit e, 201748 11 A 9 H.

16.  “Geo-spatial and big data analytics in tourism research” CHRUFAF 7T H 1 Hb P 2 8] A1 K E g 7
B HREITRERE: PERFEEELERIIGE. 201647 H 26 H.

17.  “Journal article submission for young scholars” CTf [\ 548 2% AT SC 250 HEIERESE
“HNEEERE: T EEFERFIRIR. 2016455 H 16 H.

18.  “Big data and hospitality demand forecasting” CREHELEI G T RN N HD EEERTE
MIERE=K: WREEMTS. 20144 8 7 27 H.

19.  “Limitation of current hedonic price models” CHHTZ R AL 1 RBRME) EERAERIEM
Bk ENRES TSR <. 2013 4 11 A 14 H.
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2. Cleaver, C. and Yang, Y. (2020). Staying relevant through COVID-19 — planning your social media
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3. Yang, Y., Huang, L. and Zhang, J. (2012). A comparison of different models in modeling tourists' length
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https://news.temple.edu/news/2025-04-01/how-white-lotus-sparks-conversations-class-
crime-and-desire/
How “The White Lotus” sparks conversations on class, crime and desire. Temple
Now. ¢ (EIEE) RIS W51 THrdk. JUIRMARER I 8. REK
R ARE. D
MRM Research Roundup: Holiday Edition. Modern Restaurant Management

(MRM At Figgik: B Hh. BACEIEED
https://modernrestaurantmanagement.com/mrm-research-roundup-holiday-edition/
This Is How 2020 Became A Lost Year for Travel. Forbes

CORBB R WAl R SR AE 2020 8T HiD
https://www.forbes.com/sites/christopherelliott/2020/08/28/its-the-apocalypse-how-
2020-became-a-lost-year-for-travel/
Tourism: Today vs. Tomorrow. Catalyst
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https://www.fox.temple.edu/catalyst/tourism-today-vs-tomorrow/
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Simon (Xingbao) Hu (KX KA | Jifeiie 510 327 e, 5 ))
Tingting Huo (WYJIIK2%, A1F )
Gabrielle Lin (FHE 3 T2/ B, BAE 2 01, 2024)
Md Shoaib Akhtar (FR15 K27, S 5% A1 02, 2021-)
Xingyu Huang (K35 K2R E il 5 05 B B2, ZAE2 01, 2021-)
Shelwin (Xiaowei) Zhang (M /RVE TV K2, A1F S0)
Aarash Baktash (H1f# %' BLIA K542 BRI G B B4 0, 982 01, 2020-)
SangGon Edward Lim (K KA E iS5 PG B 22 0, B3 11, 2020-)
Abhinav Dhruv Sharma (5 J& W3 T K227 i 5 105 5 BRAE e, A2 1)
ZeyaHe (KRR E il S B #E 24P, 23 01)
Mark A. Diehl (KM A 2EARE iz 5 P95 B B 2 e, 25 A2e o)
Qi Xia (K RFEG0iT 5 R B 01)
Yongxu Zhang (R RFGH2ER, B U1)
Jamie (Jeongmi) Kim (R A=A E ez Pk 5 H 2= e, B8 b1, 2015-)
Jason Stienmetz (K KA E el 5 G B2 e, B9 )

Pauline A. Milwood (K K2EAR T | Jilli 5109k B H2A b, B )
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Jing-Huei Huang (R KA H | iRl SIEE A2, 35T, 2014)
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2025-2026 Ozan Atsiz, @ ##%, -+ HH Nevsehir Haci Bektas Veli K2
2024-2025 Eunji Lee, BB H#%, #h E PRER K

2023-2024 Serhat Bingol, B3 ##%, 1-H-JL Bilecik Seyh Edebali k2%
2018-2019 BREN4E, 8%, Hil K

2016-2017 XINERE, 8%, LR
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PR

2
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THFEATFERAT: STATA (M #445); NLOGIT/LIMDEP (3#4%); EViews
Uit IE: R (#445); SPSS; LISREL

SRS T WordStat

BEAUF R MATLAB
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Y FEIE S : Python, C
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