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Z7IApplication of Geospatial Big Data in Tourism Research” for Applied Spatial Analysis and
Policy (SSCI &7/ 7/#)

Z#if*Technological Revolution, Digital Economy and Tourism Economics” for Tourism
Economics (SSCI &5/ 7/#)

L& “Tourism and Coronavirus” for Annals of Tourism Research (SSCI % 5/ 7/#)

ZfI/“Spatial Economics and Tourism Development” for Tourism Economics (SSCI % 7/ /)

Z71"Big Data and Tourism Planning” for Journal of Information Technology & Tourism (SSCI

L)

LUNUETES

Annals of Tourism Research (SSCI %5/ /%, 2018-, /7 7-ZiAssociate Editor)
International Journal of Hospitality Management (SSCI % 5/ 7/#, 2020-, #/# 7-Z7Coordinating

Editor)

Tourism Management (SSCI &5/ 7/#, 2022- )
Journal of Travel Research (SSCI &7/ #/#), 2016- ;)
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International Journal of Contemporary Hospitality Management (SSCI & 5/ 7/#), 2024-,)
Journal of Hospitality & Tourism Research (SSCI % 5/ #/#), 2021- )
Journal of Travel & Tourism Marketing (SSCI %5/ 7/#, 2021-)
Journal of Destination Marketing & Management (SSCI % 7/ 7/#, 2023-)
Tourism Economics (SSCI &5/ /4, 2017-)
Journal of Information Technology & Tourism (SSCI %5/ /4, 2017-)
Annals of Tourism Research Empirical Insights (2020- )
Journal of Hospitality and Tourism Insights (2017-)
Journal of China Tourism Research (2021-)
Tourism Review International (2015-)
International Journal of Tourism Policy (2020- )
Journal of Smart Tourism (2021-)
Economic Thought and Practice (2021-)
HATVE 22 B A A
Nature Human Behaviour (SCIE &5/ 7%, 2024 - )
Scandinavian Journal of Hospitality and Tourism (SSCI & %/ #/#, 2023-)
The Professional Geographer (SSCI %5/ #/#, 2023-)
Annals of GIS (2023-)
Journal of Behavioral Finance (SSCI & 7/ #/#, 2023-)
Journal of Business Ethics (SSCI £ 5/ 7/#, 2023-)
Managerial and Decision Economics (SSCI £ 5/ 74, 2022- )
Scientific Reports (SCIE, 2022-)
Ethnicities (SSCI %5/ #/#, 2022- )
Quality & Quantity (SSCI &7/ /4, 2021-)
Regional Studies (SSCI %7/ #/#, 2021-)
Journal of Air Transport Management (SSCI &5/ 7/, 2021- )
Research in International Business and Finance (SSCI # 5/ #/#), 2021- ) International
Migration Review (SSCI & 7/ #/#, 2021-)
Travel Behaviour and Society (SSCI & 7/ #/#, 2021-)
Journal of Smart Tourism (2021-)
Journal of the Association for Information Science and Technology (SSCI & 5/ 7/#, 2020-)
Decision Support System (SSCI & 5/ 7/#, 2020- )
Australian Economic Papers (SSCI %5/ 7/#, 2020-)
European Research on Management and Business Economics (SSCI % 7/ #/#, 2020- )
Journal of Hospitality and Tourism Management (SSCI & 7/ #/#7, 2020- )
Journal of Sport Management (SSCI %°5/ /%, 2020- )
Economic Modelling (SSCI £ 5/ 7/#, 2020- )
European Management Review (SSCI 2 7/ 7/#, 2020- )
Journal of Hospitality, Leisure, Sport & Tourism Education (SSCI % 5/ #/#, 2020- )
SAGE Open (SSCI £ 7/ #/#, 2019-)
Emerging Markets Finance and Trade (SSCI % 7/ #/#), 2019-)
International Journal of Tourism Research (SSCI %5/ #/#, 2019-)
Journal of Hospitality Marketing & Management (SSCI &5/ #/#, 2019- )
Journal of Retailing and Consumer Services (SSCI % 7/ 7//#, 2019- )
Papers in Regional Science (SSCI £ 5/ #/#), 2019-)
Sustainability (SSCI & 7/ 7/#, 2019-)
Transactions on Internet Technology (SCI-E, 2019-)
Anatolia (2018-)
Applied Geography (SSCI %7/ 7/#, 2018-)
TCities (SSCI#' 7/ 7/#, 2018-)
Journal of Business Research (SSCI# 4/ #/#, 2018-)
Journal of Leisure Research (SSCI &7/ #/#), 2018-)
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Journal of Information Technology & Tourism (SSCI & 5/ #/#, 2018-)
Regional Science and Urban Economics (SSCI %5/ 7//#, 2018- ) Transportmetrica A (SSCI #

7/ 1%, 2018- )

World Trade Review (SSCI & 7/ 7/#, 2018-)

Cornell Hospitality Quarterly (SSCI &5/ #/#, 2017-)

Journal of Hospitality and Tourism Insights (2017- 2020 #/# Literati Award /4 7% 1F 165 XN )
Socio-Economic Planning Sciences (SSCI # 5/ 7i/#, 2017- )

ourism Planning & Development (2017-)

Applied Spatial Analysis and Policy (SSCI % 5/ 7//#, 2016-)
International Journal of Contemporary Hospitality Management (SSCI % 5/ #/#, 2016- )
Asia Pacific Management Review (SSCI & 7/ #/#), 2015-)

Journal of Cultural Heritage (SSCI %5/ 7/#, 2015-)

Journal of Marketing for Higher Education (2015-)

Journal of Sustainable Tourism (SSCI %5/ #/#, 2015-)

Tourism Economics (SSCI £ 5/ 7/#, 2015- )

Tourism Review International (2015-)

Journal of Destination Marketing & Management (SSCI % 5/ 7/#, 2014- )
Journal of Travel & Tourism Marketing (SSCI %5/ 7/, 2014-)

Urban Studies (SSCI &7/ 7/#, 2014-)

Current Issues in Tourism (SSCI %5/ #/#, 2013-)

Electronic Markets (SSCI £ 5/ 7/#, 2013-)

Habitat International (SSCI &7/ /4, 2013-)

Journal of Travel Research (SSCI £ %/ 7/#), 2013-)

Tourism Analysis (2013-)

Annals of Tourism Research (SSCI &7/ #/#, 2012-)

Asia Pacific Journal of Tourism Research (SSCI1# 5/ 7/#, 2012-)
International Journal of Hospitality Management (SSCI # 5/ 7/#, 2012-)
Tourism Management (SSCI & 7/ /4, 2012-)

Tourism Geographies (SSCI 2 7/ 7/#, 2011-)

Journal of China Tourism Research (2010-)

T 1Y (2008- )
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1. Liu-Lastres, B., Yang, Y. and Zhang, C. (forthcoming). Optimal-fit model of risk perception and
travel-related behaviors during a global pandemic (4= Ek¥e1 18] KUK 05l Al 54 1 R fnc
f574) . Journal of Destination Marketing & Management. (SSCI 2 5| 1|47, 52K -7 8.4)
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11.

12.

13.

14.
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Tian, F., Wang, Z*,, Yang, Y. and Mao, Z. (forthcoming). How market structure and market power
shape hotel price discrimination — Evidence from big data 153745 ¥4 F0 i1 ) & fa] SEmE S
Bz A ——k F R BEAIIESE) . Tourism Economics. doi: 10.1177/13548166241281757 (SSCI
2T, e 5 4.4)

So, K., Yang, Y., and Li, R. (forthcoming). Fifteen years of research on customer loyalty formation:
A meta-analytic structural equation model (¢ T~ L T2 T FLARRIRSE @ JC /0 Hrghwe i e
7). Cornell Hospitality Quarterly, doi: 10.1177/19389655241276506 (SSCI & 51 T4, 0
¥ 3.4)

Liang, S., Wu, D., Li, Z., Yang, Y., Xu, H., and Yin, D (forthcoming). The paradox of positivity: How
overly positive responses by hosts can backfire on peer-to-peer rental platforms  C1E [iln] B P58

DAL TR DI R anfel 48 P2P LSS R &G . Journal of Travel Research, doi:
10.1177/00472875241245042 (SSCI Z 5] T4, 50 A T 8.9)

Ma, J., Liang, S., and Yang, Y. (forthcoming). Tourism growth, cuisine diversity and destination
residents’ welfare Cigiiplli. &2 MM B R RARF)D . Journal of Hospitality &
Tourism Research. doi: 10.1177/10963480221148189 (SSCI ‘& 5| 1|4, $2mi[K 1 4.317)

Tian, F., Fu, S* Yang, Y., Wang, Z., and Liu, D*. (2024) Understanding nostalgia in historical and
cultural districts: What can we learn from documentaries? (#7352 U LA X g PRI G - A&
KRR EATRE2E R4 ? ) Tourism Management Perspectives, 54, 101302 (SSCI 2 5| 47, 521
K+ 8.7)

Lim, S.*, Ok, M., and Yang, Y. (2024). A meta-analytic investigation of innovation predictors
in tourism and hospitality organizations (il -5 i )i 20 23 F G Fiill DA F2 119 76 75 Bt 92D
Tourism Management, 105, 104965 (SSCI %5 | ]#)

Tang, W., Zhang, T., and Yang, Y. (2024). Does offline activity matter? Understanding community
attachment to virtual travel communities (£ {53}y g 220 2 B REALL R it X vt X AH
Journal of Hospitality and Tourism Technology, 15(2), 271-284 (SSCI Z 51 F]47)

Cao, X*,, Zhang, H., Wang, M., Zhang, L., Xiao, X., and Yang, Y. (2024) Stay or travel? Spatial
heterogeneity impact of air pollution on travel intention (B FIE2HRIT? 25575 G0t ikiT BRI
6] 5 PESZ) . Current Issues in Tourism, 27(7), 1064-1077 (SSCI Z 5| FI47)

Yang, Y., Lin, M., and Vincent, M. (2024). Do guests care maore about hotel cleanliness during
COVID-19? Understanding factors associated with cleanliness importance of hotel guests ({5377
PEABIONA], & AT A SOOI T 2 PR SR TG MDY IN D | International Journal
of Contemporary Hospitality Management, 36(1), 239-258 (SSCI Z 5| FI|4, 2 A1 11.1)

Yang, Y., Li, H., and Roehl, W. (2024). COVID-19 pandemic and hotel property performance
(COVID-19 #2175 5 1) 59k 228D . International Journal of Contemporary Hospitality
Management, 36(1), 71-90 (SSCI Z 5|4, 52X ¥ 11.1)

Fu, T., Yang, Y., Zhang, H. and Mao, Z. (2023). Risk culture as a blessing in tourism development
RS A AE il & i fERS) . Annals of Tourism Research. 103, 103682 (SSCI ‘& 5| T4, 5%
Hi A1~ 13.2)

Yang, Y., Chen, X., Gao, S., Li, Z., Zhang, Z., and Zhao, B. (2023). Embracing geospatial
analytical technologies in tourism studies ~ CifRiieift 7¢I BE 22 (8] 7 B A . Journal of
Information Technology & Tourism. 25(2), 137-150 (SSCI 2 5| ¥4, 52K 1 9.3)

Zhang, Z., Yang, Y., Yang, S*., and Zhang, Z. (2023). Can bike-sharing availability improve tourist
satisfaction? Evidence in Chicago (= BLAR [ AT IR RE A B i i & RS 2 Ok B 2 Ik
$&) . Tourism Management Perspectives. 48, 101164 (SSCI Z 5| %, 52K -F 8.7)

RIAEFHT 2024 F 108 12 H Page 5 of 26



15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.
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Zhang, H., and Yang, Y. (2023). Is tourism growth able to shrink economic inequalities? A DSGE
analysis (iRl K REE 48/ NETEATFEES? BET DSGE AU 14347 . Annals of Tourism
Research Empirical Insights. 4(1), 100089

Zhao, P*,, Duan, B., Zhang, Y., Yang, Y., Zhang, W., Fan, L., and Liu, Y. (2023). A comparison of
the early impact of government restriction and risk perception on tourist attraction demand during
the COVID-19 pandemic (COVID-19 KA T HHTATESURT PR il XU BRI T i 55 st 75 =K - B2 el
Eb#) . Asia Pacific Journal of Tourism Research. 27(12), 1286-1303 (SSCI ‘& 5|4, s [ 1
3.677)

Yang, Y., Jiang, L., and Wang, Y. (2023). Why do hotels go green? Understanding TripAdvisor
GreenLeaders participation G5 A ZER? T fif TripAdvisor 2R A4 T WIE 2 5) .
International Journal of Contemporary Hospitality Management. 35(5), 1670-1690 (SSCI Z 5| T4,
20 K- 9.321)

Mao, Z., Yang, Y., and Zhou, J. (2023). Are GreenLeaders also performance leaders? An
econometric analysis of TripAdvisor hotel certification of GreenLeaders (% {0405 th & 4340 5

F 52 TripAdvisor ik 2k €445 5 # UGIERTHE 7347 ) . Journal of Sustainable Tourism. 31(9),
2150-2172 (SSCI Z 5|14, 52k F 9.47)

Li, L., Chen, X., Zhang, L., Li, Q., Yang, Y., and Chen, J. (2023). Space-time tourist flow patterns in
community-based tourism: An application of the empirical orthogonal function to Wi-Fi data (4£[X
el IR A A58 IR RS e W-Fi B Th ST . Current Issues in Tourism,
26(18), 3004-3022 (SSCI Z 511114, 52 [H - 7.578)

Jiang, Y., Zhang, H., Cao, X., Wei, G. and Yang, Y. (2023). How to better incorporate geographic
variation in Airbnb price modeling (i{a[7E Airbnb J5 4 @5 e 5 47 gy A PEARLE ) | Tourism
Economics. 29(5), 1181-1203 (SSCI & 5| TI|#, sM KT 4.582)

Yang, Y., Zhang, L., Wu, L. and Li, Z. (2023). Does distance still matter? Moderating effects of
distance measures on the relationship between pandemic severity and bilateral tourism demand

(PRBGICE T ? b g P i 7 AL 5 WU R i 7 R OC R M5 1E D . Journal of Travel
Research, 62(3), 610-625 (SSCI % 5| 114, 52k T 8.933)

Zhan, X., Guo, Y., Yang, Y., Li, Z., and Li, X. (2023). Why can customer incivility be contagious in
the service context? A resource scarcity perspective (% /A SCHAAT A A A S FE RS 188 A%
e FLT BRI | International Journal of Hospitality Management, 109, 103418 (SSCI &
ST, SZm - 10.427)

Zhang, X., Zhang, X. *, Liang, S., Yang, Y., and Law, R. (2023). Infusing new insights: How
do review novelty and inconsistency shape the usefulness of online travel reviews? (GEAHT
DL PERIE AU EAA — B W s AR R PR IS PE? D Tourism Management. 96,
104703 (SSCI & 5| T4, s+ 12.879)

Zhang, D., Wang, Q*., and Yang, Y. (2023). Cure-all or curse? A meta-regression on the effect
of tourism development on poverty alleviation (R PP 240 200 ? it & X HRZT R oaR]
J3) . Tourism Management. 94, 104650 (SSCI & 5| T4, 52 [FF 12.879)

Yang, Y. and Jiang, L. (2022). Who uses travel websites? A comparison of demand across
websites G IiER 5 2 #5055 75 =R ELED . Journal of Smart Tourism. 2(3), 31-38.

Yang, Y., Mao, Z, and Wen, Z. (2022). Pandemic severity, policy stringency, and tourism
performance: A global analysis GRATH ) AR . BUR S 4afE BRI S 2Bk
Journal of Travel Research. 61(8), 1928-1946 (SSCI Z 5] 14, 521X+ 8.933)

Yang, Y., Wang, C., and Xu, H. (2022). Challenge or chance? Understanding the impact of anti-
corruption campaign on China’s hotel industry (BkEGEENLE? 1 i S sl A R 6 M ) 52
) . Tourism Economics. 28(6), 1566-1588 (SSCI % 5| T|¥), 52k 1~ 4.582)

Yang, Y., Garcia, M. N., Viglia, G., and Nicolau, J. L. (2022). Competitors or complements: A
meta-analysis on the effect of Airbnb on hotel performance GGa4+xf F-alikh78: 55T Airbnb X
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39.

40.
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JESRUER T HT) . Journal of Travel Research. 61(7), 1508-1527. (SSCI Z 51 ¥4, 20 A1
8.933)

Tian, F., Yang, Y. and Jiang, L. (2022). Spatial spillover of transport improvement on tourism growth
(AT I8 M X i i ML 1A K Fr 2 10348 HE RR ) . Tourism Economics. 28(5), 1416-1432 (SSCI & 5| Tl
), %0 K+ 4.582)

Tan, K.*, Yang, Y., and Li. R. (2022). Catching a ride in the peer-to-peer economy: Tourists’
acceptance and use of ridesharing services before and during the COVID-19 pandemic (1 5%}
AT PEEZE: 2 AE COVID-19 KUAT Z B FHHIEN B 42 IR 5 e 2 Al A D) . Journal of
Business Research. 151, 504-518 (SSCI ‘& 5| T4, 5[ F 10.969)

Liu W., Wang, B., Yang, Y., Mou, N. Zheng, Y., Zhang, L. and Yang, T. (2022). Cluster analysis of

microscopic spatio-temporal patterns of tourists’ movement behaviors in mountainous scenic areas
using open GPS-trajectory data (3T F1/il GPS HLZEEE e 1L 5t X it i 2 oW s 2547 A s )

B . Tourism Management. 93, 104614 (SSCI & 51 T4, fui A1 12.879)

Xu, J., Yang, Y., and Jin, C., (2022). Tracking discrepancies between expected and actual flows of
tourists in an urban destination: An application of user-generated data  GE E5 117 H 3 T F sz
brifF e 2 25 P A RN D . Journal of Hospitality and Tourism Management.
52, 29-38 (SSCI % 51 T4, #0 A+ 7.629)

Tian, Y.*, Zhang, H., Jiang, Y., and Yang, Y. (2022). Understanding trust and perceived risk in
sharing accommodation: An extended elaboration likelihood model and moderated by risk attitude

A A B AR BRI RS A B A 1 R R v e . Journal of
Hospitality Marketing & Management. 31(3): 348-368 (SSCI & 5| 741, 540K 7 9.821)

Yang, Y. and Hua, N. (2022). Does hotel class moderate the impact of crime on operating
performance? G E5EZ S B TARGEXT & E LS5 2 ) Tourism Economics. 28(1), 44-
61 (SSCI 2 5| T4, 52K T 4.582)

Yang, Y., Fan, Y.*, Jiang, L. and Liu, X. (2022). Search query and tourism forecasting during the
pandemic: When and where can digital footprints be helpful as predictors? (47 H1a] f7E 244
ORI - B 28] P ey 1y m] LAFE D9 T 57454 11D Aninals of Tourism Research. 93,
103365 (SSCI % 5| T4, s A1 12.853)

Xu, Y.* Tian, Y., Xia, X., Chen, X., Yang, Y., Zhang, J., and Zhang, H. (2022). When technology
meets heritage: A moderated mediation of immersive technology on the constraint-satisfaction
relationship CHEAR Sisr=AHiE: JURAFEART AR LR RFETTHA)  Current Issues in
Tourism, 25(5), 632-649 (SSCI Z 5| TI1#, 5T 7.578)

Wu, L., Fan, A,, Yang, Y., and He, Z. (2022). Tech-touch balance in the service encounter: The
impact of supplementary human service on consumer responses (4% F& il 7 AR -J i - 44 «
7N ARG 0T B3 SRR E2A ) . International Journal of Hospitality Management. 101,
103122 (SSCI Z 5| T1#, s A 10.427)

Zhang, X.*, Yang, Y., Qiao, S., and Zhang, Z. (2022). Responsive and responsible: Customizing
management responses to online traveler reviews (TE£Jik1T#H IFS I MELE BLRIE ) . Journal
of Travel Research. 61(1): 120-135 (SSCI % 5| F1/#), 50 1~ 8.933)

Yang, Y., Zhang, X.*, and Fu, Y. (2022). Foreign tourists’ experiences under air pollution: Evidence
from big data  (#FEJE27E 2 5% T AR —K B REARAIESE) . Tourism Management.
88, 104423 (SSCI 5| 19, 2R ¥ 12.879)

Wu, L., Fan, A,, Yang, Y., and He, Z. (2021). Robotic involvement in the service encounter: A
value-centric experience framework and empirical validation (Fl#s AZ5k%: LMME T
PRISAEZLANSEUEASS6) . Journal of Service Management. 32(5), 783-812 (SSCI & 5| T4, 52 A
T 9.45)
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Falk, M. and Yang, Y (2021). Hotels benefit from stricter regulations on short-term rentals in
European cities ik & 75 52 2 T BRI 3 7 % %6 A AL 55 ™4 B0 52 ) . Tourism Economics. 27(7),
1526-1539 (SSCI Z 51 714, MK 4.582)

Wang, Y., Chen, X., Yang, Y., Cui, Y., and Xu, R. (2021). Risk perception and resource scarcity in
food procurement during the early outbreak of COVID-19 G ik i 48 J2 175 5 148 A& 391 1) £ s e ey
XS A R AT B VAR ) . Public Health. 195, 152-157 (SSCI Z 51 714, 20 [H 1 4.984)

Yang, Y., Zhang, C., and Rickly, J. (2021). A review of early COVID-19 research in tourism. G
TR 98 R 1 - i UMV A Z [l i 5 fg 22D Aninalls of Tourism Research. 91,103313 (SSCI 2 5| T
W), Ak 12.853).

Yang, Y., Altschuler, B., Liang, Z.*, and Li, X. (2021). Monitoring the global COVID-19 impact on
tourism (I A= BRHT7eE Al 28 S 15 iRl 52 ) . Annals of Tourism Research. 90, 103120
(Research Note) (SSCI % 5| 19, 52ma A 12.853).

Tian, F., Yang, Y., Mao, E., and Tang, W. (2021) Forecasting daily attraction demand using big
data from search engines and social media ({3 Ff>k 48 2 51 SR A2 AR R 2 T4 H =
MK | International Journal of Contemporary Hospitality Management. 33(6), 1950-1976
(SSCI & 51 T1#, Sz ¥ 9.321)

Zhou, B., Wen, Z.* and Yang, Y. (2021). Agglomerating or dispersing? Spatial effects of high-
speed trains on regional tourism economies ((EEILAZ 7 H: =B ZE0] X IR 22 55 25 (W) 2514
Z§W) . Tourism Management. 87, 104392 (SSCI % 5| T4, §Mik ¥ 12.879)

Tang, W., Zhang, L.* and Yang, Y. (2021). Can red tourism construct red memories? Evidence
from tourists at Mount Jinggang, China (ZLEUiRIFRE SRR IZ? Sk E v I XL 25 AR
#) . Journal of Destination Marketing & Management 20, 100618 (SSCI 2 5] T4, 520 A1
7.158)

Yang, Y., Jiang, L. and Zhang, Z. (2021). Tourists on shared bikes: Can bike-sharing boost
attraction demand? (GLERZ%. LA ERERIRIE S S 7R ? ) Tourism Management. 86,
104328 (SSCI Z 5| 114, #2m A1 12.879)

Hu, H., Yang, Y., and Zhang, J. (2021). Avoiding panic during pandemics: COVID-19 and tourism-
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‘IR SEEEEPR T
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AR (FEZR)
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TLHAM AR (FEZ)
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BrpEITivE RS (28 1)
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202049 H 25 H

2020 %4 H 24 H

2020 %2 H 28 H

2019410 A 31 H

2019410 A 30 H

201945/ 23 H

20193 15 H

201811 H 9 H

20184110 A 26 H

201847 J1 16 H

201847 J1 13 H

20187 J1 6 H

201845 H 31 H

2017 46 H 29 11

201746 H 13 H

2016 -5 H 30 1

2016 -5 H 29 1

2016 45 H 23 H

201546 H 29 1

201546 /1 3 1

20156 H 1 H

201545 H 29 1

201545 J 27 H
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201545 1 26 H
20146 1 16 H
2014 £ 5 J1 29 H
2014 -5 J1 26 H
20145 /] 23 H
201451 16 H
20114711 A

2007 i 4 H

AR IRIE
2020412 H 4 [

202048 H 28 H

20207 H 6 [

20205 H 1 H

20175 H 25 H
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R

T 7 oK I AT

PEHL S CICtourGUNE #F 57 40
WA G B RS TE
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“HERERE SR
TLF3 I K2

“Hh IR H AT
TLIRIME K2

“ P FERIR AR EH AT
HEZR I K2
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2 [E 5 /R Wi 2= Bt

TR i iee ol o el 21570 7
EE IR
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MRM Research Roundup: Holiday Edition. Modern Restaurant Management
(MRM #FFEZRR: R H R BB IEED
https://modernrestaurantmanagement.com/mrm-research-roundup-holiday-
edition/
This Is How 2020 Became A Lost Year for Travel. Forbes
(AR AT 2R JAE 20200 AEATHD
https:/iww.forbes.com/sites/christopherelliott/2020/08/28/its-the-apocalypse-
how-2020-became-a-lost-year-for-travel/
Tourism: Today vs. Tomorrow. Catalyst
Ol )4 K 5WK . Catalyst)
https:/imww.fox.temple.edu/catalyst/tourism-today-vs-tomorrow/
Will the tourism industry ever be "normal” again after the coronavirus
pandemic? KYW Newsradio GeRIFEERFATZ f5, IR 2 PR X IE "
N2 KYW Bl %)
Top 5 Biggest Cities in America: Philly Slips in The Ranking. CBS Philly
(CEEFT 5 AR A M. REFHME LI # AR IR E)

R/ RFRS

Sep 2020- RAERZEARTE i 505 & P20 P&T & 512 1k

Jul 2020-21 RAERZEARTE i 50 P s ks S = &
Oct 2018-21 T KA TR L2 A

Jul 2017-21 RERZERT . iR 5 S EG R SR A

Sep 2015-18 T RZARE . R 5 s & L 2E B 8O B2 R R A S %
Apr 2014-18 PN N2 N TN S R R St o T v AR DA

Mar 2014-17 RAUREARE « W5 T B P R 7 Tk Zs 2l
Aug 2013-15 RAERZEARTE il 5105 & P AR T & 12 il
&30/ HE RS

2022-23 H FRiRAT AR 52 b4 (TTRA) Zbra %

2021 TR T SR AE 2021 A RRAIE S E B EES
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2020-
2019

LR S
R

fil -w A

Wi #E
2024-25
2023-24
2018-19
2016-17
2014-15

BAFBRE

EEXEAZE 7 I #I% FAEMH

H FRiRAT AR 5 e (TTRA) ZbrSH o
FARWSCERE, P EREF IR, 2019 - £H

Gyusang Hwang (K5 K2R E kiS5 s & 2 24, i, 2023-)
Yoonyoung Nam (K7 K2R E il 5 05 B340, SIW, 2021-)

Simon (Xingbao) Hu (K KRS iS5G B A, 5:0)

Tingting Huo (P4/ILK2%%, &1F i)

Gabrielle Lin (F 2L T K%/5% B2, ZAiZ 61,  2024)

Md Shoaib Akhtar (PR K%, b 5% i, 2021-)

Xingyu Huang (R K2R E  ikiie 500G B 5 B, BB 51, 2021-)
Shelwin (Xiaowei) Zhang (" /R Tk K2, A1E FiM)

Aarash Baktash (4 % BLUA K2 D BRiPEE 22, 22 i, 2020-)
SangGon Edward Lim (K3 KK E iRl 505 S B 2ER, B i, 2020-)
Abhinav Dhruv Sharma (35 5 JE WV H# T K2 il 55 B by, B i)
Zeya He (R RZEMAE |« JiRliE S W5 EHLAE 0T, 2R 01)
Mark A. Diehl (K% K5 E kil SIS E RIS Be,  Zos i
Qi Xia (R R22G IR, B )

Yongxu Zhang (K K42 R, B i)

Jamie (Jeongmi) Kim (R AR S RSP E R0, ZRfZs i, 2015- )
Jason Stienmetz (R XA E | JiRiE ST E AR, EHIERN)

Pauline A. Milwood (K K2A6 T . ikl 5 E S S, BHER)
Yelizaveta Li (K& KSR E o iRl S0 S BARL, BREEE 2023)

Jing-Huei Huang (K5 K2R E il 5PEEHE 24P, B4R T, 2014)
Mengxi Lu (K3 KA E il 515 S 4B, HEd4E T, 2014)

~—

Eunji Lee, BBz, 56 E RERR S

Serhat Bingol, B ##%, - H K Bilecik Seyh Edebali k2%
FRENAE, B2, ik

XINERE, RIBHR, LR

Tk, WO, MR

THEEGF M STATA (B FL#ZE); NLOGIT/LIMDEP (#445); EViews
Gt R (#4Z5); SPSS; LISREL

SCARG T WordStat

BREAT AT MATLAB

PR E R G4 ArcGIS (B445); Maplinfo

i fEE = Python, C
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