SHOOT WITH ASF

Final Teanr



Who is Shoot with Ashley?

COLLABORATORS CUSTOMERS

COMPANY

One-person business;
every shoot Ashley has
done has been shot,
edited, and operated
by herself.

Shoot with Ashley’s
customers are mainly
Temple students and
organizations.

Philly based
photography business
run independently by

Ashley Schools
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E Temple University and SWA'’s clients consist of
Tyler School of Art mainly Gen Z students,
students/ close in age to herself.
photographers
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Target Audience




Marketing Challenge




Conduct market research to develop a
social media campaign

Leverage social media platforms to
increase customer engagement

Increase customer loyalty and retention
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Market Leverage Loyalty &
Research Social Media Retention
/- Post prior shoots &\ /° Trend \ /‘ Quality control

availability participation services

Use analytic tools Engage with Loyalty program

to identify success comments *  Maintain

* Use research tools * Connect & communication
to identify network after shoots
keywords
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Media Strategy




PR Plan For SWA




PR Plan for SWA Cont.




PR Plan for SWA Cont.




Guerilla Marketing




Potential Partners




Summary

Philly college focused y business
lack of social media presence Ring
increase market research, leverage social media
customer loyalty

customer focused PR plans







